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INTRODUCTION

THE FUTURE OF WORK IS KIND.
Welcome to 1st Annual The State of Kind Business Report. We
have authored this body of work with the intention of leaving
business better. This report is about possibilities.
As we wind down another year, we are reflecting on key work
themes of 2021 to understand the possibilities for connecting,
thriving and reimagining business together, with kindness as
we plan and prepare for 2022. We've paired those themes
with our powerful data insights, which spanned multiple
countries. We focused on two key groups: executives and
employees.
Through an independent survey we gathered insights from
global executives within a sampling of B-Corps, F500 and
FTSE350. Our goal was to understand the presence and
absence of organisational kindness across these workplaces.
We got curious about the role of kindness in their business
and how it comes through in the work they take into the
world. We discovered their greatest organisational challenges
and got a read on how kind their organisations are when it
comes to doing business that leaves people and the planet
better. Lastly, we asked them to share their thoughts on the
role of kindness in business with the intention of planting
seeds for 2022 (and beyond)- to pivot from where we are to
business that is human centric, responsible, sustainable and
kind.
Then, we shifted our focus to the employees to compare and
contrast their perception of work with those of the executive
leaders. In partnership with Dynata™, we gathered insights
from more than 2,000 people working in the U.S. and the U.K.
to understand how they feel about work.
Our asks are simple. Place your attention on prioritising
people and the planet. That's where the magic lives. Pause
and understand that every business outcome is created by
people and every decision has positive and negative impacts.
Finally, commit to kindness- to doing business that leaves
everyone and everything better from this point forward. It is
our hope that these pages will raise awareness and create
kind actions that redefines business for the next 100 years.
Kind Vibes,
Cole & Magnus, Founders of The Kindness Corporation™
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A MESSAGE FROM
THE FOUNDERS
Our work supports the UN's 8th
Sustainable goal: "To promote sustained,
inclusive and sustainable economic
growth, full and productive employment
and decent work for all."
Hello! We're Cole & Magnus, Founders of The Kindness Corporation™. Our mission is to
create workplaces where every employee thrives, to inspire business practices and outcomes
that benefit people and the planet and to reimagine work with Critical Kindness™.
Our combined experience spans Digital Transformation, Sales, Corporate Strategy, Branding
and Communications in F500, FTSE350, nonprofits and start-ups across Europe, The U.S. and
Asia. We understand how people work and work together are the ultimate predictors of
organisational success, stability and growth. We understand how organisations take their
work into the world determines how well their brand will thrive today and into the future.
We’re raising the standard of work globally, through an actionable framework founded in
kindness to lay the groundwork for business driven by intentional, pragmatic and
responsible action that leaves people and the planet better. We're glad you're here.

Catch your
reader's eye by
highlighting one
of your main
points in this
space.
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ON KINDNESS
Kindness is essential, dynamic,
disruptive, sometimes difficult
but always transformational.
PERCEPTIONS AND REALITY
Let's be honest. Kindness is not a word that automatically springs to mind when we
think of business. Possibility #1. In 1985, it was coined as a random act, and ever
since, minimised. Amidst the "dog eat dog", "win at all costs", "never let 'em see you
sweat" culture of business, kindness has been considered largely irrelevant,
overlooked and underestimated. It has been viewed as weakness or at best, an
interpersonal skill that's learned in a training room. Possibility #2.
It's fair to say we've known about the power of kindness for moons. That said, it
hasn't been actioned in business. It hasn't become part of the language or value
system. Over the last few years, articles about kindness have appeared in many top
rated business publications like Forbes, HBR, BBC, Entrepreneur and The Wall
Street Journal, just to name a few. While it makes our hearts sing every time we see
'The Big K' in a new headline, they break a bit when we get into the text, which for
the most part, typically equates 'The Big K' to being nice and committing random
acts. Possibility #3.

kindness leads to
trust, collaboration
& innovation
Source: PwC 2016 CEO survey

On the other side of the well intended business articles, research has been
conducted by firms such as PwC, Deloitte, McKinsey and Gallup that provide data
on the power of kindness. There are direct correlations between kindness, trust,
collaboration and innovation. There is far more research that focuses on the benefits
of occasional kind acts and how kindness supercharges our feel good chemicals like
oxytocin, dopamine and serotonin- creating a positive chain reaction from one
person to the next.
We're deeply grateful for this research. That said, we know it's only the tip of a
magnificent possibility iceberg waiting to be discovered. We are going deeper,
thinking wider and putting kindness to work. Our mission is to reveal the iceberg.
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ON KINDNESS
For us, kindness simply means
"leaving everyone and
everything better."

PIVOT POINT, COMMITMENT
& COMPASS
So, what's the logical starting point to maximise the possibilities? We redefine kindness
then get curious about understanding and adopting it as the compass for every
thought, word and action.
We define kindness as "leaving everyone and everything better." If you can say yes and
commit to our definition, you will put kindness to work. You will engage in business
that maximises human potential, honors the planet and lays the groundwork for a
brighter future- for all of us.
By understanding that kindness is an innate human capacity, foundational human
need and an intentional choice- we will create deliberate action. We will connect more
deeply, and amplify our collective possibilities. As we look ahead, we will experience its
disruptive, transformational force for good in life and business alike.

Finally, we ask that every business executive on the planet remember three final bits.
Business is a human thing.
Prioritising and investing in your people is one of the wisest decisions you can make.
People and outcomes are not separate.
The organisational outcomes you realised this year and that you will realise every year
after, are created by people. (See #1.)
Business holds enormous power to change the world.
Every business decision has a positive and negative impact. When kindness is the
foundation for every decision you make, you and your organisation will be care more,
give more, be more. You will be on your way to realising your fullest and best potential.
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A BRIEF LOOK AT WORK
IN 2021

Work is forever changed. It is not about
hybrid or AI. It's about humans.

01

The Human Side of Business Is Exhausted.
2021 was the second year of us learning how to adapt, be flexible and
stay connected during the pandemic, as we juggled between personal
life and work. We kept the wheels of business turning during ongoing
global uncertainty and change- underpinned by individual and
collective fear. Our cities, economies and ports started to open up. We
became more comfortable working remotely: ideating, innovating,
negotiating through tiny Brady Brunch tiles. But that sense of comfort
also led to an alarming rise in burnout numbers as people resigned,
workloads increased and boundaries between our personal and
professional lives became more difficult to establish.
A McKinsey and LeanIn.org report which surveyed 65,000 people in
North America found that burnout numbers among men and women
doubled in 2021, when compared to 2020.
We agree. Across our research in the US and the UK, we discovered
that excessive workloads presented one of the greatest challenges for
people in 2021 with poor management coming in at a close second.

02

The Great Resignation: Loss, disruption, awareness.
Attrition represented a major profit hole for business. Time reported
that "Every month from April to August 2021, at least 2.5% of the
American workforce quit their jobs. In August alone, more than 4.2
million people handed in their two weeks’ notice, according to federal
statistics.” Additionally, By the end of October 2021 the number of
people who voluntarily said sayonara to their employers, was 10-15%
higher than the largest resignation numbers which happened in 2019.
According to the findings of the survey Fortune conducted in
partnership with Deloitte, “73% of CEOs say a labor/skills shortage is
the most likely external issue to disrupt their business in the next 12
months.” There's no end in sight. A lack of people could very well be
the biggest disrupter to business as we move into 2022.
36% of the executives we queried, cited the ability to hire key talent as
one of their greatest organisational risks. This challenge is now
prompting organisations to think bigger about pay, benefits &
flexibility.
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A BRIEF LOOK AT WORK
IN 2021

03

Sustainable Organisations Are On the Rise.
B Lab resumed their “Best For The World™” Awards in 2021. In their
July press release, B Lab said, “ Close to 800 B Corps from more than
50 countries were named to the Best for the World™ 2021 lists,
including 4G Capital, KeepCup, Natura, The Big Issue Group, TOMS,
Too Good To Go, and Patagonia. The Best for the World™ 2021 lists are
determined based on the verified B Impact Assessments of B Corps.”
Based on our research in the U.S. and U.K., organisations who stand for
something more than profit in business, are desirable, particularly
when we consider Millennial and Gen Z humans. That commitment to
care more, give more, be more, could be the key to attracting these
future leaders, as well as saving the planet.

04

The Future of Business Expects More.
Our newest members of the global workforce are those of Gen Z. This
generation is educated, passionate and determined. They believe in
their power to change systems and affect positive change for people
and the planet. They value diversity, inclusion, equity and they are
concerned about big things like climate change.
This generation is morally conscious. They have a vision for the future
and hold clear expectations for the organisations they buy from and
work for. They want their work to have meaning. Our research shows
that workplace kindness is particularly important for these humans.

05

The Domino Effect and Entrepreneurs
COVID prompted a shift from services to goods. Mass resignations led
to a shortage of people working to create those goods and a wallop of a
domino effect: high demand, low supply and inflation. As many
organisations struggled, (and are still struggling) there were also
opportunities created. Voluntarily (or involuntarily) people had more
time. They got brave, dreamed big and many of them, took their
experience and fueled a small business boom.
Our research shows small companies rank kinder, according to
employees when compared to large and very large organisations.
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NUMBERS THAT
REPRESENT
POSSIBILITIES

48

MINUTES ADDED TO AVERAGE UK WORKDAY

4.66

BILLION IN 2021

The average workday increased in the UK during the COVID-19
pandemic, according to research by Deloitte. No wonder the humans
are so exhausted, stressed and burnt out.

The value of the soaring videoconferencing industry.
Scientists at Purdue University did a first ever study to understand the
impact of the internet on land, water and CO2 emissions. Every small
choice adds up. (Permission to turn your camera off granted.)

351:1

THE RATIO OF CEO SALARIES TO AVG EMPLOYEES
According to The Economic Policy Institute, "CEO compensation has
grown 1,322% since 1978, while typical worker compensation has risen
just 18%."
Have they created that much more value than their employees?
By contrast, "Wages have increased only 4.5%, in the past year across
all private-sector jobs", according to the Bureau of Labor Statistics.

89

THE % OF EMPLOYEES EXPERIENCING BURNOUT
In a 2021 Visier study of 1,000 full-time U.S. employees, they found that
89% are experiencing burnout in 2021.
The Visier study also discovered "42% of women feel uncomfortable
talking to their boss about burnout, compared to only 30% of men."
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THE EXECUTIVES
Perspective from Leaders In
B-Corps, F500 and FTSE 350

M

Our methodology.
Through an independent survey, we gathered insights from global
executive leaders within a sampling of B-Corps, F500 and FTSE350.
Here's how the numbers shook out:
47% CEOs
43% People Leaders
The remainder spanned Other senior leadership roles
57% of the executives reported work for organisations with an ESG
focus with another 29% being unsure.

OA

Organisational age.
The age of the organisations the executives work for ranged from 1-50+
years.
1-5 years old: 30% of respondents
50+ years old: 28% of respondents
11-20 years old 25% of respondents

W

Our why.
We had a few clear targets when it came to this research effort.
To begin to understand the presence, absence and business value
of kindness for executives within these organisational types
To gain insight on kindness itself and their perception of how kind
their organisations are when it comes to business that leaves
people and planet better
To understand how they viewed kindness in business
To compare and contrast their perception with the perceptions of
employees
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THE QUESTIONS &
INSIGHTS
Executives:
B-Corps, F500 and FTSE 350

01

Can business be both kind and profitable?

02

What’s your greatest organisational risk?

100% of executives across all organisational types said "Yes."

The top three answers:
The ability to hire key talent 36%
Ongoing market uncertainty 22%
Attrition 15%
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THE QUESTIONS &
INSIGHTS
Executives:
B-Corps, F500 and FTSE 350

03

Do your organisation's decisions leave people and the planet
better?

Do your organisation's practices leave people and the planet
better?
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THE QUESTIONS &
INSIGHTS
Executives:
B-Corps, F500 and FTSE 350

04

Is kindness a core component of your:
Brand? Business strategy?
An identical 68% said "Yes"

Your organisation's mission?
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THE QUESTIONS &
INSIGHTS
Executives:
B-Corps, F500 and FTSE 350

05

06

How kind is your company?

Who owns responsibility for kindness at your organisation?
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THEY GET KINDNESS.
HERE'S WHAT THEY SAID...
Executives:
B-Corps, F500 and FTSE 350
Finally, we got a read on how Executives define kindness in business. Here are
a few highlights that caught our eye.

"Leaving people and the planet better as you stated. Make it core to your mission,
vision and strategy and then practice on a daily basis.”
“Focusing all decisions in the business to maximise 'impact' in all its forms, putting
people and planet first.”
“No longer an option, it is a must if a business wants to survive in the future.”
“An imperative in the modern world, especially post pandemic, but not valued as a
core requirement for the culture our colleagues expect.”
“The ability to deeply understand and empathise with our customers, shareholders,
employees and community.”
“Crucial for gaining trust, openness, responsibility, and a lot of fun.”
“Magic.” (This may be our favourite.)
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THE EMPLOYEES:
EXECUTIVE SUMMARY
The Kindness Corporation™ partnered with Dynata™ to understand the employee
experience at work. 2000 people were surveyed: 1000 in the US and 1000 in the UK
across the following industries: Agriculture, Security, Manufacturing, Constructions &
Transport sector Services, IT & Telco, Consumer ( Travel & Tourism & Retail), Comms
(Comms* & Media), Government & Healthcare. The organisations they work for range
from small ( <49 employees) to very large (5,000+ employees.)
UK/US comparison
In the UK, employees tend to look for reliable income, job security and purpose of work
in the workplace. Workload is the biggest challenge which could explain why whilst at
the start of the day many feel motivated, many also feel relieved and exhausted by the
end of the day. Few would say that work is “The worst part of my life”.
Focusing on kindness, most employees consider kindness to be important at work but
substantially fewer would say that their company is kind. There are many tension
points in terms of differences between sub-grouped. Age and gender tend to be a
strong differentiator in general. For example, Gen Z employees tend to be more
concerned than other age groups about kindness in the workplace but are also more
likely to be challenged by mental health issues and feeling exhausted, both at the end
and the start of the day.

" The vast majority of employees say that kindness is
important in the workplace, but fewer say that their own
workplaces are kind. "
This diversity of opinion could mean that there is not a standout “kind” company.
Whilst Netflix is the most often selected, this decreases quickly with age. Younger
employees are more likely than other age groups to say that any company is kind.
There is a direct correlation between age and judging a company's kindness.
In the US, reliable income, job security and flexibility are the most important factors in
the workplace overall, but the importance of valuable benefits, outside of salary,
increases quickly with the size of the company. Many employees say they feel
important to the workplace mission. However, few say their workplace is empathetic.
Looking at challenges, pay and long hours are the biggest challenges faced overall.
The vast majority of employees would say that kindness is important in the workplace,
but fewer say that their own workplaces are kind.
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THE EMPLOYEES
EXECUTIVE SUMMARY
There are many sources of differences, but size of company tends to be more prevalent
in the USA. For example, those employed in small to large sized companies are more
likely than those in very large companies to say that kindness is important at work and
more likely to say that their workplace is kind.
Gender is also a source of differences. Men are more likely than women to say they feel
important to the workplace and work is their “identity” and their “life”. Gen Zers are
those most likely to be challenged by long hours and mental health.
Amazon is, overall, the company most likely to be seen as kind but this is not
consistent across groups. Additionally, there is a direct correlation between age and
estimating how kind companies are.

"A social good focus is more of a reason to move jobs for
Millennials and Gen Z."
Overall, combining UK and USA data, we learned that reliable income, job security and
flexibility are the three most important factors in the workplace. Many employees say
they feel important to the workplace mission. However, few say their workplace is
“human”. Workload is, nearly, consistently the greatest challenge.
Younger employees are particularly concerned about long hours and mental health.
Many employees would start the day motivated and energized and finish the day
satisfied but exhausted. Anxiety decreases throughout the day.
The vast majority of employees, especially women would say that kindness is
important in the workplace, but fewer say that their own workplaces are kind.
Overall, there exists many differences across groups but age, size of company and
gender tend to be the key drivers. The importance of kindness is more prevalent for
people who are members of Gen X and younger and in small to large companies. Gen
Zers and those in small to large companies are more likely to describe their company
as kind. “Just a way to pay my bills” is prominent amongst women but “my identity”
and “my life” is more prominent amongst men. A social good focus is more of a reason
to move for Millennials and Gen Zers.
Netflix, Google and Amazon are seen as the kindest company from the list but there is
a direct correlation between age and estimating how kind companies are.
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IMPORTANT FACTORS IN THE
WORKPLACE

Q: Which of these factors is most important to you about your workplace?

Reliable income, job security and purpose of work are the three most important
factors to employees about their workplace overall.

In the U.K. there were a few noticeable differences by age group. For instance, location does
not seem so important to Gen Z or to people working in IT. The importance of getting
promoted also fluctuated. According to our research, that factor decreased with age.

top 3

Reliable income 75%, job security 64%
and purpose of work 49%.
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IMPORTANT FACTORS IN THE
WORKPLACE

Q: Which of these factors is most important to you about your workplace?

Reliable income, job security and flexibility at work are the three most important
factors to employees about their workplace overall.

For US employees, job security is not so important for Gen Z employees.
There is a direct correlation between valuable benefits, aside from salary, and size of company.

gen z

Employees are least concerned about job
security .
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THE IMPORTANCE OF KINDNESS

Q: How important to you is kindness at work?
82% of UK employees consider kindness to be important at work.

This was more prominent amongst women and people age 55 and younger.
Size of business does not seem to impact the importance of kindness but certain
industries, such as Security and Government, value it more than others. (There’s
something to think about.)

82%

Of UK employees say kindness is
important at work.
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THE IMPORTANCE OF KINDNESS

Q: How important to you is kindness at work?

85% of US employees consider kindness to be important at work which is slightly
higher than in The UK. This was more important to women and employees 55 and
under.

This is also true for more women in general and small to large businesses. Certain
industry, such as Services and Consumer, value it more than others.

85%

The number of US employees say yes to
kindness at work.
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HOW KIND IS YOUR COMPANY?

Q: Based on your experience, how likely is it that you would say to your
friends, family or peers that your workplace is kind?
Only 6 in 10 respondents are likely to say their workplace is kind.
In the U.K., medium sized companies seem to be kinder.

6/10

We used the rating between 1 (Not at all likely) and 10 (Extremely likely).
We looked at the answers of those ranking Extremely likely and scoring 10, 9 & 8 in the
UK and US. We also looked at those giving Not at all likely scores of 1, 2 & 3. There were
no consistencies in the reasons for people sharing that their workplace was unkind;
with reasons being highly personal, such as "my boss is a Jekyll and Hyde." There were
far greater consistencies in the reasons for people who did think it was likely they
would say their workplace was kind.

40%

The number of employees in the UK who
would not say their organisation is kind.
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HOW KIND IS YOUR COMPANY?

Q: Based on your experience, how likely is it that you would say to your
friends, family or peers that your workplace is kind?
7 in 10 respondents are likely to say their workplace is kind.
This response is more likely shared by men. Small to large sized companies
seem to be kinder and as well as IT, services and manufacturing companies.

7/10

We used the rating between 1 (Not at all likely) and 10 (Extremely likely).
We looked at the answers of those ranking Extremely likely and scoring 10, 9 & 8 in the
UK and US. We also looked at those giving Not at all likely scores of 1, 2 & 3. There were
no consistencies in the reasons for people sharing that their workplace was unkind;
with reasons being highly personal, such as "my boss is a Jekyll and Hyde." There were
far greater consistencies in the reasons for people who did think it was likely they
would say their workplace was kind.

men

In the US are more likely to say their
organisations are kind.
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WORKPLACE MISSION & GREATEST
CHALLENGES

Q: How important do you feel you are to the mission of your workplace?

70% of respondents feel they are important to the mission of their workplace. This more
prevalent amongst employees <45 and those in medium sized companies. This feeling is also
more prevalent in Security companies and IT companies.

Q: What’s your greatest challenge at work?
Workload is, nearly, consistently the greatest challenge especially those 45+, those working in
IT and for large or very large companies. While workload is not a major concern for Gen Zers,
mental health is a concern for roughly 25% of them.

In the UK, 36% of people who work in Media and Communications cite mental health as their
greatest challenge at work. This is a stand-out figure, well above other sectors, and a real cause for
concern for leaders in these industries. People working in Security are challenged by long hours and
lack of connection with their team. Management is the biggest challenge, after workload.
©THE KINDNESS CORPORATION™ | STATE OF KIND BUSINESS 2021
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WORKPLACE MISSION/ GREATEST
CHALLENGES

Q: How important do you feel you are to the mission of your workplace?
82% of respondents feel they are important to the mission of their workplace.
Interestingly, this is also more prevalent amongst employees <55, men, people working in small to
large sized companies and those working in IT and Manufacturing companies.

Q: What’s your greatest challenge at work?
Workload is, nearly, consistently the greatest challenge especially those working in the Consumer industry
and small to large companies.
Gen Z and Millennials are particularly concerned about long hours and Gen Z is additionally concerned
about mental health. Again, management is a significant challenge for many people at work.
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KIND BRANDS: SIDE BY SIDE

Q: Which of these brands do you feel are kind? The list of companies included:
Netflix, Google, BBC, Apple, Amazon, Microsoft, Starbucks, Nike, Facebook, Zoom
In the UK, employees view Netflix is seen as the kindest company from the list,
especially among Gen Zers and people working in IT. Google was right behind.
We observed a direct correlation between age and judging a company's kindness.
75% of people 65 and over said, “I am not sure how kind they are”.

U.S. employees view Amazon as the kindest company from the list, especially
amongst people 45 and under and those working in IT. There is a direct
correlation between age and estimating a company's kindness. 75% of 65+ said
“I am not sure how kind they are”.

©THE KINDNESS CORPORATION™ | STATE OF KIND BUSINESS 2021

24

REASONS TO LEAVE A JOB

Q: I would leave my job for less pay if I could work for an organisation that…

33%
Say they would leave their job for less pay for a shorter work week. This is particularly true for
people in the 45-64 age range, those in Manufacturing, Consumer and Government as well as
those in very large companies.
.

Promotion is more of a concern for people under 45 and social focus is more prominent for
Gen Z. Management and Leadership is of particular interest for those working in IT.

gen z

Employees in the UK would leave for less
pay to work for an organisation that does
more good.
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REASONS TO LEAVE A JOB

Q: I would leave my job for less pay if I could work for an organisation that…

35%
Of our respondents say they would leave their job for less pay for the opportunity to grow or
to be promoted. People could choose as many options as applied to them.

This is particularly true for Millennials and Gen Zers. Shorter weeks would be more
important to people working in Government. A social good focus is a more compelling
reason to move for employees under the age of 45.

gen z

Would leave for less $ to grow more.
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LOOKING AHEAD:
A KINDER 2022
As we plan and prepare for 2022, let's take one last look at what we can learn from the
2021 key themes, our research and data insights. When it comes to perception of how
kind organisations are, there is a gap between executives and employees. B-Corps
and smaller organisations with a social good focus tend to be kinder. Employees will
leave for less pay for the chance to work with more purpose, opportunities to grow
and be part of creating good. Men view workplaces as kinder than women. Equal
opportunity, pay and safe workplaces are kind. As CEOs face attrition as their greatest
organisational risk and disruptor to business, it's a prime time for CEOs to
acknowledge the value of kindness and people, especially if they want to attract
Millennial and Gen Z employees.
Finally, hands up to the 100% of CEOs who said "Yes, business can be both kind and
profitable." We have work to do and gaps to close as only 60% of CEOs report that
kindness is core to their mission. Regardless of role, it's clear that kindness matters in
business. Rethink your business kindly.

01

Kind organisations thrive.

02

Kindness is everyone's responsibility.

03

Add kindness to our business language.

Revisit your mission and values. Scrutinise executive
decisions. Invest time and effort in creating kind
workplaces where people can work with purpose, grow
and thrive. Prioritise equality, inclusion and pay people
fairly. Ask yourself, "How are we leaving people and the
planet better"?

Become a Kind Activist. Make the commitment
foundational to your leadership strategy, actions and
organisation. Every deliberate small choice matters.

The movement toward responsible, human centric kind
business is well underway. If you value kindness, live it,
speak it, action it, share it, inspire it.
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CONCLUSION
At The Kindness Corporation™, we will continue to be curious, kind and disruptive.
We will lead kind work research with the intention of leaving everyone and
everything better. With your help, we will continue to raise the standard of work,
transform workplaces into environments where people thrive and inspire business
that leaves the planet better- together.
It is our hope that this report will be the starting point for your organisation's
kindness journey. We hope it will inspire you to prioritise your people and revisit your
mission and impact. Finally, we hope you will consider embracing our definition of
kindness and holding that commitment as dear to your strategy as growth. If you do,
everything you build from that point forward, will flourish.

Commit to
your people

Commit to
the planet

83% of employees consider kindness to
be important at work.
Make kindness core to your mission
Support them
Insist on balance. Prioritise mental
health

Align to the U.N.'s 8th sustainable goal.
Do no harm
Make decisions that allow all people
to thrive in a healthy planet, in
healthy workplaces
Commit to sustained sustainability

Measure
kindly

"Yes, business can be both kind and
profitable."
Be disruptive. Challenge with good
intent.
Define success by your positive
impact on people and the planet

The next 100 years are ours to shape. We hope you will join us and the movement
that is already well underway. Prioritise people and the planet. That's where the
magic and endless possibilities live. Pause. Acknowledge that every business
decision no matter how small, has positive and negative impacts. Commit to
kindness- to doing business that leaves everyone and everything better from this
point forward.
©THE KINDNESS CORPORATION™ | STATE OF KIND BUSINESS 2021

28

ACKNOWLEDGEMENTS

In closing, we'd like to
acknowledge the people and
teams who generously shared their
insights, engaged their networks
and supported our work as we
researched, aggregated data and
authored this report.
Thanks to:
Our dear families for their love, support and patience
The curious researchers who came before us
Fiona Blades, CEO and Founder of MESH Experience
The London based Dynata™ Team and to every human who
participated in our research fun
Neil Schambra Stevens, Founder of Mercury Jam

The future of business is kind.
Thank you for reading. We look forward
to meeting you one day.

CONTACT
The Kindness
Corporation™
U.S. and U.K.

www.thekindnesscorporation.com
hello@thekindnesscorporation.com
Socials: @thekindnesscorp
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